
Delivering 600,000+ impressions each week to specific counties and zip codes 
across the three state NW marketplace.

Highly visible front page positioning 
in the Oregonian/Portland 
(Wednesday, Friday & Sunday).

Delivering 1,000,000+ impressions 
each day thru 10 major media partner 
website takeovers in Portland, 
Spokane, Boise, Central Oregon, 
Southern Oregon, Eugene and Yakima.

Tom Hallman Jr.    The Oregonian/OregonLive

It was a late afternoon in April when Joan Ballard 
received the invitation to revisit a world she’d left behind 
long ago.

The lifelong Portlander, 86, lives alone. Her parents 
and two siblings have died, and she never married. She 
showers love on Lulu, a small dog that barks at visitors.

Ballard settled in an easy chair that Tuesday and held 
the ticket that, if she wished, would take her back to the 
wild way of life that once defined her. She dismissed the 
offer with a wave of her hand.

“That,” she said, “is in the past.”
A past that involved throwing other women around a 

tattered canvas ring and crashing down on top of them. All 
to the hoots and cheers of hundreds of riled-up spectators.

It’s hard to imagine this 5-foot-2 slip of a woman as 
Jessica Rogers, the stage name given to her by a pro-
moter who thought it sounded sexy. The Jefferson High 
School graduate lost herself in Rogers, leaving Portland 
in 1954 to barnstorm the country as a professional wres-
tler at a time when the pay was low, the environment 
low-rent and the sport was still trying to straddle the line 
between legitimate competition and scripted, circuslike 
showmanship.

PORTLAND HISTORY

Joan Ballard, a 
pioneering wrestler, 
gets warm welcome 
at return to ring

SPORTS

Maximizing 
their return
Blazers GM Joe Cronin 
has the unenviable task of 
trading beloved superstar 
Damian Lillard, but once 
he makes that move, 
he can start to rebuild 
around the franchise’s 
core of talented young 
players.   B1

FOOD

Planning a 
perfect picnic
It’s time to pack your 
basket and enjoy a picnic.  
Today, we’ve got recipes 
for the main course, 
sides and dessert, as 
well as the perfect wine 
to complement a meal 
outdoors.   C1

A student at Rigler Elementary gets some tutoring on March 22.   Mark Graves, file

OREGON EDUCATION

Test scores show 
little progress

Julia Silverman   The Oregonian/OregonLive

Despite billions of state and federal dollars pumped 
into Oregon schools to help students’ post-pandemic 
academic recovery, statewide reading, writing and math 
scores have barely budged, a preview of spring 2023 test 
results suggests. 

According to preliminary data, the share of 
third-graders performing proficiently in reading and 
math each ticked up by a single percentage point from 
the previous spring. Among eighth-graders, proficiency 
rates stayed unchanged from the previous year.  

The data comes from the Smarter Balanced Assess-
ments, which include both open-ended questions and 
multiple-choice items and are used by at least nine other 
states, including Washington.   

State officials cautioned that the statewide scores, 
released without authorization by the Newberg School 
District, are incomplete and may shift as test experts 
check them over before their official release in Sep-
tember. But Marc Siegel, a spokesperson for the Ore-
gon Department of Education, did not characterize the 
scores as substantially inaccurate.

The preliminary results show just 40% of the state’s 
third-graders scored as proficient in reading and writing 
and in math this spring, down from a 2019 rate of 47% in 
English and 46% in math. Among eighth-graders, 44% 
achieved proficiency in reading and a dismal 26% did so 
in math, down from 53% and 38% respectively in 2019. 

Siegel said no one from the department was “in a posi-
tion to discuss assessment data until it is final.” Monday

Oregon students’ academic mastery remains far below 
pre-pandemic levels, preliminary test scores suggest 

METRO

Serial killer 
sentenced
Dayton Leroy Rogers — 
known as Oregon’s most 
prolific serial killer — was 
back in court for his fifth 
sentencing since his 1989 
conviction. He got six 
sentences of life without 
the possibility of parole.   
A2

WORLD

NATO slows 
Ukraine bid
NATO leaders say they 
will allow Ukraine to join 
the alliance “when allies 
agree and conditions 
are met.” President 
Volodymyr Zelensky 
blasted the failure to set 
a timetable as “absurd.”   
A14

“We’ve been 
trying to send 
the message 
that this is a 
multiyear, if 
not decades-
long recovery 
period and 
is going to 
require some 
fundamental 
rethinking ... .” 
Chase Nordengren 
of NWEA, a research 
organization that designs 
achievement tests
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Save 20% on Titan 20qt and 55qt Coolers. 
Get ready to get outdoors with Bi-Mart.

Shop our new 16-Page Savings Book in your mailbox or at bimart.com

Keep It Cool

O10676382-01
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DIGITAL IMPRESSIONS

WEBSITE TAKEOVERS

BI-MART ADVERTISING RECAPBI-MART ADVERTISING RECAP

WEEK OF:
07/12 - 07/18
WEEK OF:
07/12 - 07/18



Organic and Paid social media posts to current and 
new potential Bi-Mart Members thru Facebook, 
Instagram and Twitter - with a total reach of over 
85,000 people.

30-second commercials run weekly throughout 
the NW in programming that includes: Network 
Prime, Network Specials, Sports and Local 
News.  These spots reach a potential audience 
of 5.6 million viewers.

We utilize Instagram and Facebook platforms to 
layer in a social presence for our advertising. 
Again, we target specific counties and zip codes 
within Oregon, Washington, and Idaho. We feature 
focused content for an average of seven days, with 
campaigns changing weekly.

Bi-Mart members want to stay up-to-date with sales and 
events we’re participating in within our community. Bi-Mart 
newsletters are emailed to over 160,000 members every 
Sunday, Tuesday, Wednesday, and Friday. 

ORGANIC SOCIAL MEDIA

CLICK HERE TO WATCH TV SPOTS

PAID SOCIAL MEDIA

EMAIL BLAST

TELEVISION

https://www.dropbox.com/s/fczijs4i1rnekby/BIMT%20FLX071123%20C%20CW_ONLINE.mp4?dl=0

